Example Analysis of the Design Principles in Action
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The main objects in the Glad advertisement are the trash bag, the man with the broken bat, two children, and the box of trash bags. The page is asymmetrically balanced because all the objects are different sizes and shapes.

   Contrast has been used in the advertisement to make the white trash bag stand out more against the muted colors in the rest of the image.  The bright yellow on the trash bag box also contrasts against the rest of the image and draws the reader’s attention to the box. The designer used the most contrast with these two items because this is what is being advertised.

   Even though there is not actual white space in this picture the trees at the top are blurry and the green grass is not very bright. There isn’t anything in these spots so they can count as blank space. The empty spaces help the reader focus on the trash bag, the children and their dad holding the broken bat.

   The trash bag is in the optical center. The advertisement does use the Z-pattern. The trash bag is placed in line with the top of the Z. There is nothing on the diagonal of the Z. There is a red balloon at the bottom-left tip of the Z. There is text and a picture of the product on the bottom line of the Z.

   I think the designer arranged it this way because they wanted the reader to see the trash bag hanging from the tree first. Then when their eyes move down the diagonal, they wanted the reader to notice the people and the broken bat. The people are looking up at the trash bag with puzzled looks on their faces.  When the reader’s eyes get to the bottom left tip of the Z, they want them to notice the balloon and then realize that this is a party. I think they want the reader to understand that the people are having a party and using the trash bag as a piñata.  It isn’t working very well because the trash bag is too strong. The bat broke instead of the trash bag.  Then they want the reader to read the text at the bottom of the Z and end looking at a picture of the box of trash bags.
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